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Influencer Marketing: Growing
Brand Super fans
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Jordan Carter

Director of Marketing — Silverwood Theme Park
— Grew up in Lake Stevens, WA
— Graduated from Pacific University

B.A. in Marketing
B.A. in Integrated Media

— Silverwood Theme Park

Intern

Marketing Assistant
Social Media Manager
Media Manager
Director of Marketing
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Stephanie Sampson

Public Relations Manager— Silverwood Theme Park
— Grew up at Silverwood

— Graduated from University of Idaho
« B.A. in Public Relations

— Silverwood Theme Park
« TOI
 Lifeguard
« F&B
e Intern
« Marketing Assistant
» Public Relations Manager
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Influencer Marketing

— Identifies the individuals who have
influence over potential customers, and
orients marketing activities around these
influencers.

INFLUENCER MARKETING

— Influencer marketing works because of
the high amount of trust that social
influencers have built up with their
following
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Why Should you Care?

» Influencer marketing is projected to reach
$13.8 billion in 2021

« 70% of teens trust influencers more than . .
celebrities

« 86% of women use social media for
purchasing advice

« 40% of consumers use ad blockers
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Finding the Right Fit

« Market Segmentation
— Dividing a target market into smaller,
more defined categories.

* You can’t pick an influencer until you
know exactly who you want to talk to.

— Example: Phone Call
* Landline
» Cell Phone
* Video Call
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Finding the Right Fit

« Market Segmentation

— 4 Types of Segmentation
« Demographic — Statistical data about a group of people
— Age, Gender, Ethnicity, Income, etc.
« Psychographic — Categorizes by personalities and characteristics
— Personality Traits, Values, Interests, Lifestyle, Motivations, Beliefs, etc.
« Behavioral — Focuses on how the customer acts
— Purchasing habits, User status, Brand interaction
« Geographic — Categorizes customers based on geographic borders
— Urban or Rural, Country, State, City, Zip Code, Radius around location
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Finding the Right Fit

: 4 Types of
— How to find segments MARKET SEGMENTATION
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Finding the Right Fit

 Engagement Rate

— ldeal rate is 4.5%

— (Likes + Comments) / Followers X 10
 Frequency

— Instagram, 3 to 4 times per week

— Facebook, 1 to 2 times per day

— Twitter, 1 to 5 times per day
» Previous Collaborations

— Reputation
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The Approach

— Establish clear goals

— Open ended conversations

— Creative details

— Influencer contract
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Influencers

» Types of Influencers
— Celebrities (Over 1 Million)
+ typically famous for their careers as actors, singers, athletes, or internet personalities.
— Macro Influencers (100k - 1 Million)

» rose to fame through the internet and include prominent bloggers, vloggers, podcasters,
and social sensations.

— Micro Influencers (1k — 100k)

« Established themselves as credible sources of recommendations in targeted areas.
— Coaster Enthusiast

* Niche influencers for the thrill seeker and theme park community.
— Employee Influencers

* Aninfluencer that is created by the company to be a trustworthy liaison to the
consumer.
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Measuring Success

— Reach

— Engagement
— Website visits

— Tickets Purchased
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Silverwood Express

Problem: We only had one person writing for
our blog, silverwoodexpress.com

Solution: Use influencers to partner and
write blog posts about Silverwood

Benefits
— Trustworthy
— Content
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Silverwood Conductors

* How do we utilize influencers?
— Seek out established bloggers/influencers in
key markets

* Micro influencers — 10k to 100k
« Engaged following
* Love Silverwood

— Give them something of value
+ 2021 Season Pass for immediate family
» 4 tickets to Scarywood
» Exclusive access to Private Facebook Group
* Behind-the-Scenes access
« 10 Silverwood tickets to be used for giveaways
« Shared on Social and in Newsletters

— Receive something of value
* 6 blog posts from May 1, 2021 thru April 30, 2022
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NAVIGATING SILVERWOOD!
WITH A CHILD WITH

#y Silverwood Theme Park
® Published by Later @ - July 2 - Q

Check out our new blog by Conductor Katie
from Coffee with Kaitie, as she details some of
her tips for navigating the park with a child with
sensory processing. Let us know any additional
tips you might have in the comments below!

Also, don't forget to enter-to-win 2 tickets to
visit the park at the end of the blog post.
https://swex.press/Sensory

QO 1K 44 Comments 71 Shares

o Like (D) Comment > Share &+

Most Relevant «

 Top Fan

Eric-Nee Neuendorf

We found out that renting a
cabana between the 2 wave pools
helped our son a lot while we were
there. The staff bring you your
food and drink orders so no stand
in long lines for food. A quiet area
for just your family is a win win for
the parents and kids.

Like - Reply - 16w O 5
> 4 Replies

;’ Steffeni Hakes

You are SO amazing for posting
this!!!

My daughter has sensory issues
and when she was little: the train
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Silverwood Theme Park
Published by Later @ - August 9 - @

Did you know that Silverwood has its own mine

-
- *®
“ "CO"E Rl "G where kids can dig for gems? Check out our
blog post by Conductor Kaitie, from the
Blackpowder Wildflower blog, as she explores
the hidden gem, Melvin's Mine, during her visit
to the park. https://swex.press/Melvins-Mine

Also, don't forget that you can enter to win 2
tickets at the end of the blog post!

OO 193 69 Comments 38 Shares

5 Like (O Comment &> Share &+

Most Relevant

3|

N

f#s=y Debbie Davis Taylor
 ®

Ashley Taylor and Jaimie Wallace
this looks fun for all the kids. We
may need to plan a trip to check it
out.

Like - Reply - 10w 01
> 1Reply
Lydia Davies

Bailey Wardlow dude i want to do
this..

Like - Reply - 10w O 1

NaKena Egeler
Eleana Gregory did you know this
was here?

Like - Reply - 10w

> 1Reply



AFFORDABLE

Food & Drinks at
Si1lverwood

s Silverwood Theme Park
Published by Later @ - July 8 - @

Looking for some delicious food and drinks
when visiting the park? Then you definitely
want to check out this guide written by
Conductor Jen, from Thrifty Northwest Mom, as
she details 10 Affordable Food & Drinks at
Silverwood. What are your go-to treats?

Also, don't forget to enter-to-win 2 tickets to
Silverwood at the end of the blog.
https://swex.press/Eats-and-Drinks

Q0 am 198 Comments 115 Shares

oy Like (D Comment > Share &8+~
Most Relevant «»

Kiesha Lankford

Went there tue & wed need more
misters!! But had a blast! Pizza
place was good by the Log ride!

B

Like - Reply - 15w - Edited

w Barbara Suzui

Your funnel cake is soooo
delicious!

Like - Reply - 15w

@ Kara Stewart

- Funnel cakes would be better with
fresh strawberries instead of the
goopy glop thick syrup style they
use now.
Like - Reply - 15w ©91s

> 5 Replies

@ Jami van Breemen

We go every summer with the
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Silverwood Conductors

What Works

« Finding Influencers that have a genuine connection
with your brand and photography experience

* Regular engagement

* Follow up

* Organic search and SEO
» Diversity

What Doesn’t Work

« Topic assignments
« Cold outreach
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Silverwood Conductors
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Silverwood Conductors

* Results
— Valuable content
* Avg blog post was over 800 words

* Intermediate to professional writers charge
$.25 - $.50 per word

— Conversions

* 4.69% Conversion Rate

* 474k% ROI
— Feedback

* Qualified feedback from our primary demo
— Subscriber Growth

*  13% growth this summer =

."”\‘:

— Engagement
* 50— 60 comments per post
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Silverwood Conductors
« Best Performing Topics ROAD TRIP!

— Planning

* What to Pack for a Successful Day at Boulder FA\IORI'I‘E;S'I‘OPS;RO'" | &5
Beach (2018) WASJV-IIHVG'I'ON T 5.~

« Silverwood Road Trip: Favorite Stops from
Washington to Idaho (2021)

— Budgeting
« Affordable Eats and Drinks (2021)
* Budget Friendly Tips (2020)
— Food
* Dining Tips and Secrets (2018)
* Foodie Guide 2.0 (2021)
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Silverwood Conductors

2021 Top 2 Posts

— What to Pack for a Successful Day at Boulder po— ﬁnﬁg‘f&“ﬂ?

Beach (6/5/2018)
« 89.73% of traffic came from Google Search
« 3.9% of traffic came from Pinterest

— Affordable Eats and Drink (7/8/2021)
* 63% of traffic came from Facebook
» 8.55% of traffic came from Email
« 8.49% of traffic came from Google Search
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Silverwood Conductors

0 1290 Ended 0 1290 Ended

YR Bt/ Total Esitries Your Entries Total Entries

« Tips e
— Establish Communication !
— Plan out your posting calendar
— Boost for a further reach
— People LOVE lists
— Use giveaways

family to get more entries into the contest.

Win 2 tickets to Silverwood

Who wants to win tickets to come out to Silverwood in 20212 By entering into
this giveaway, you could have the opportunity to bring someone to the

6 Ways to Enter Northwest's Largest Theme and Water Park. Be sure to share with friends and
— I I Z e I n e reS family to get more entries into the contest.
Entering as Jordan Carter (I £t Log
'8(:2 Entry Confirmed - More Ways to Enter Below

- Be fleXI ble o Comment on This Blog Post

Subscribe to Silverwood Express

Winning Entry

Hailey V #1023

Terms & Conditions | © Silverwood Express
Sign up for our Newsletter

Refer Friends For Extra Entries

gEopeen

Visit Silverwood Theme Park on YouTube

Terms & Conditions | ® Silverwood Express
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Forgotten YouTube

— Silverwood is often viewed as a corporation and most
visitors don’t know that it is a family-owned theme
park.

— Use an employee influencer, who happens to be a
part of the family, to host a YouTube series that
shows off the park.

— Unlimited Access
— Control
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The Silverwood Show

+ Goal

— Bring viewers into the Silverwood family
« Call-to-Action

— Plan their Trip

— Purchase Tickets

— Recruit Employees
 Format

— Two to three segments (8 to 13 min runtime)
 Informational and Viral
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The Silverwood Show Format

Mom Dad Young Adult Teen Kids
Informational Feel-Good Fun Viral Segment
Style
Purchase Tickets 2
Recruit Cast
Plan their trip and A Crow Call to Action
Season Passes
Cast Member Norton )
Earnily Family Family Segment

To bring viewers
into the
Silverwood
Family

Goal of every episode

Audience
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The Silverwood Show

m Kevin
@kfed365

Reé)lying to @silverwood4fun
* The ReSUItS My daughters and Stephanie two
— Increased YouTube Presence weeks ago after riding Tremors
« Subscriber Growth: 52.9% together:

* Engagement: 444%
» Hours Viewed: 124%
— Park Awareness
« Surveys: 100%
* Impressions: 338%
* Photo Ops
— Revenue Source :
* YouTube Monetization 9:33 AM - 7/23/21 - Twitter for iPhone
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The Silverwood Show

* Tips
— Have a clear goal
— Define success
— Don’t be discouraged
— Learn from “mistakes”
— Stay Consistent
— Be Creative STUY? Pilny
— Learn from other YouTubers RS
— Have fun
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Questions?
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Thank You!
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